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to deposition testimony from a Google engineer shown in a N

month ago Google’s Search monopoly. In a separate internal email relati

& Source: The Information model, a Google employee wrote that search “signals will be 1
authoritative pages and downweight the spammy untrustabl

A lawyer for the Department of Justice highlighted the email

B85t © https://www.suzukikenichi.com/blog/google-used-data-

from-its-search-engine-to-train-ai-large-language-models/
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Search Engine Land » SEQ » Answer engine optimization: 6 Al models you should optimize for

Answer engine optimization: 6 Al models you
should antimize for
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Google and Microsoft Bing has been the foundation of search visibility.
But as Al-driven search gains traction, is that ranking priority shifting or staying the same?

We're in an era of uncertainty we haven't seen since the early days of SEQ — when search engines rose
and fell in a battle for relevance

Time will tell which Al answer engine wins the game. SEQ is still relevant, but Al is rewriting the rules.
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https://searchengineland.com/answer-engine-

optimization-ai-models-453509
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